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  上海财经大学2021 －2022 学年第一学期教学进度表  Tentative

 研究生类   专业    年级   班   课程名称  商务环境下的跨文化沟通
总课时 32 本学期安排课时数 32 （其中讲课 16课时，课堂练习、讨论12课时，其他 4课时）
讲课教师 谭慧玉     辅导教师  谭慧玉   

	周   次
	 10月13日-12月23日
	讲                   课
	课堂练习、讨论及课外作业

	
	
	时数
	内         容
	时数
	内           容

	1
	
10/13
	2
	Session 1. Introduction
1.1 the history of intercultural communication
1.2 The need to know intercultural communication
1.3 TBL: cases study and groups
	1
	Reading materials of Session 1 and group tasks

	2
	10/20
	2
	Session 2. Culture, people and interculturality 
2.1 Culture is produced by people
2.2 Culture cannot “shock”
2.3 introduction of IC and interculturality
1) Universal systems
2) Diversified IC terminologies and approaches: Intercultural Competence-- Hofstede, Edward Hall, Deardroff D. etc.1) Critiques of Hofstede etc. (Holliday A., Dervin F.)
2) Diversified IC terminologies and approaches: interculturality- A. Holliday A. (Essentialism Vs Non-essentialism, anti-essentialism), Dervin F . etc. 
3) PBL Group work discussion
	1
	Reading materials of Session 2 
Pre and discussion

	3
	10/27
	2
	Session 3. Identity, Othering and Ideology
3.1 introduction of Identity: Who am I?
3.2 Identity in intercultural communication
3.3 Othering- representation, stereotype and the Other
3.4 introduction of ideology and hegemony
	1
	Reading materials of Session 3 
Pre and discussion 

	4
	11/3
	2
	Session 4. Verbal Communication
4.1 Language diversity
4.2 language, perception, and interaction
4.3 Language politics and policies
4.4 Can language be translatable 
4.5 Translanguaging in IC PBL Group work discussions


	1
	Reading materials of Session 4
Teamwork-Case Study Pre 1- Costco and Sam’s Club


	5
	11/10
	2
	Session 5. Non-verbal Communication
Understand Kinesics Messages
Understand Chronemics-- time
Understand Proxemics --Space
Understand Olfactics --Smell
Understand Haptics –Touching
Understand objects, signs, and symbols
Understand cultural space
Power of Memes in digital culture
	1
	
Reading materials of Session 5


	6
	11/17
	2
	Session 6. Intercultural Communication and Media
6.1 How do media shape our views of others?
6.2 Media and cultural identities
6.3 New media and their influence/voices

	1
	Reading materials of Session 6
cases study
Teamwork- Case Study Pre 2- Mirror, Mirror on the wall-- who am I? Chinese image from inside and outside the country.


	7
	11/24
	2
	Session 7. Intersectionality in IC- gender, race and ethnicity
7.1 introduction of intersectionality (add: queer studies)
7.2 Women in the workplace 
7.3 Race and IC (brief introduction)
[bookmark: _Hlk108106738]7.4 Ethnicity and IC (brief introduction: Minzu in China)

	1
	
Reading materials of Session 7
Teamwork - Case study 3--a black woman performs the Little Mermaid

	8
	12/1
	2
	Session 8.  IC in international organization context
8.1 How are technology and information changing our work and workplaces?
8.2 types of organizations and corporate culture
8.3 Corporate responsibilities

	1
	Reading materials of Session 8 and case study


	9
	12/8
	2
	Session 9. Globalization:
past, present and future 
9.1 Defining Globalization
9.2 Key Attributes of Globalization
9.3 Power Dynamics and Implications of Globalization
9.4 Interpretation of the Belt and Road Initiative and its goals
9.5 Understanding the “harmony without uniformity”, and “community with shared future for mankind”
9.6 Globalization in the post Covid-19 Pandemic era

	1
	Reading materials of Session 9 and case study

Teamwork-Case study 4- Dior and Chinese horse face skirt



	10
	12/15
	2
	Session 10 Course Review and Reflections
10.1 Recap the main points of the course
10.2 Reflections in the class: 
1) Your understanding of “National Confidence” 
2) How can Chinese voice be heard in the world? 
3) Can we find alternative way(s) to communicate with the world and how to do it?
	1
	Reading materials of Session  and 10 
Case Study 5- Globalization in the post Covid-19 pandemic era

Case Study 6-- How to “讲好中国故事？”
 

	11
	12/23
	3
	Final Exam

	
	


	指定教材和教学参考书
	Reference Textbooks：
1. Intercultural Communication for Everyday Life, Baldwin, Coleman, González & Shenoy-Packer. (2014). Willey Blackwell.
2. Intercultural communication in Contexts, 7th Ed. Martin, J. N., Nakayama, T. K. (2018). McGraw-Hill Education.
3. Intercultural communication: a Critical Perspective, Halualani, R. T. (2019). Cognella academic Publishing. 
4. Intercultuality in Education—a Theoretical and Methodological Toolbox, Dervin, F. (2016). London, Springer Nature.
5. Intercultural Business Communication，Chaney, L. H.，Martin，J. S. (2013). Renmin University Press；




注：本表一式四份，一份送教研室，一份送讲课班级，一份送教务处，一份讲课教师自留。 	教研室主任       

Cases for Fall Semester

Case 1: Costco and Sam’s Club adaptation in China

Case Study and Discussions:

Please read three reports above, then do research with your teammates to analyze the problems then present your discussions:

1. What are Costco and Sam’s Club? And their history? 
2. Please introduce their business global expansion, strategies and performance?
3. After two-year operation in Shanghai, the second Costco store is almost ready to open in the city. For Sam’s Club, it seems more ambitious that “it wants to expand in China with up to 45 stores operational or under construction by the end of 2022 or early 2023.” After searching related information, please discuss the following topics:
1) What are both Costco’s and Sam’s Club’s expansion and adaptation in China recent years? Who is doing better and why?
2) What kind of competitions and challenges they’re facing in China? 
3) What coping strategies have they adopted and will consider in China, when facing fierce competition with other foreign grocery stores entered in Shanghai?


Case 2: Mirror, Mirror on the wall-- who am I? Chinese image from inside and outside the country


Case Study Questions and Discussions:

1. Please watch the movie Crazy Rich Asians and read one of the reviews above. Do you like the movie or not? Please state your reasons.

2. Why did the movie receive popularity among overseas Chinese (imdb：7.3/ 10), but not so favored by audiences in China (Douban Film Review 6.2/10)? What caused the difference?

3. Do these characters represent the image of Asians or Chinese? Some Chinese feel they cannot represent “Chinese” images. Why? 

4. Please look at the Chinese models in western and Chinese brand name advertisements, promotions, or movies, which caused some dispute over “what images can really represent REAL Chinese”? Can you find any reasons for the dispute, then provide some recommendations for their future promotions?

5. To your team’s discussion, what is your definition of “Chinese image”?

Please use notions of stereotype, representation and othering to analyze the case.


Case 3: a black woman performs the Little Mermaid
Case Study Questions and Discussions:

1. What’s the dispute over the teaser trailer of The Little Mermaid? What does this dispute involve? 
2. Your comment on the dispute from the intercultural perspective.
3. If you agree on a black woman may play a character who is white in Disney's original animated film, do you agree Chinese Mulan/Chang Er played by a foreigner? Please provide your explanation.




Case Study 4-Dior and Chinese Horse Face Skirt
Case Study Questions and Discussions:

1. What’s the dispute over Dior’s horse face skirt issue?
2. Your comment on the dispute from the intercultural perspective.
3. what’s your comment on some people’s words in the report: “Some others take the issue as ‘cultural exchanging’ rather than copycatting. They said that the issue is a lesson Chinese people should learn from so that in the future we would invest more to promote our own culture”.
4. What’s your analysis on Dior “had not made any response to the controversy as of press time”? What should we react to their no response? 
5. From this case what can we do to combine Chinese "Cultural Confidence" and " cultural Communication to the outside world”?



Case Study 5: Globalization in the post Covid-19 pandemic era
Case 4- globalization in the Post Covid-19 pandemic era and its relation to Chinese the Belt and Road Initiative

1. Covid-19 pandemic has been changing the world and our lives since 2020. It has some impact on the perception of globalization as well. Could you analyze-- What is your understanding of globalization the post era of pandemic? Can you foresee the trend of globalization in the future?

2. Since China promoted the Belt and Road Initiative in 2013, countries have different interpretations of the Initiative. What are these interpretations? As Chinese, what’s your perception of the Belt and Road Initiative in relation to globalization? 

3. As young students, what is your understanding of “人类命运共同体community with shared future for mankind (Xi: Nov. 2012)” promoted from the Belt and Road Initiative, esp. in the post Covid-19 era? Do you think it provides an alternative way to solve problems in the current polarized world? Why or why not? Please explain.

4. It seems intercultural communication between the West and China is an illusion/failure during the Covid-19 pandemic. What can you offer to the communication/dialogue between the West and China in the post Covid-19 pandemic era?

Case Study 6: Telling Good Chinese Stories
Topic: How to “tell good Chinese stories to western audience” and “tell Chinese stories well to western audience”?
 
Questions:

1.  “讲好中国故事jiang hao Zhong guo gu shi” is promoted by the belt and Road Initiative in 2013 which has two interpretations: 1) “Telling good Chinese stories (value oriented)”; 2) “Telling Chinese stories well (method, way)”.
However, it is uneasy to introduce China, Chinese civilization, or set up good Chinese images to western world. Do you have any suggestions?

2. Do you agree that the videos by LI Ziqi on Youtube, the dance show Night Banquet in Tang Dynasty Palace(唐宫夜宴) by Henan TV Spring Festival gala, Grandpa A Mu, Tibetan Dingzhen… are successful cases of “telling a good Chinese story to global audience”, or a successful example of “Chinese culture export?” Explain.
1) Please analyze the features of these cultural products/images and the reasons for their success in appealing to foreign audiences;
2) Some people commented all of these products/images present good virtues/image of Chinese people to the outside world. What are these virtues?  

[bookmark: _Hlk83155526]3. Prof. Fred Dervin, one of the most influential scholars on intercultural communication education in Europe, talked about “silent transformation” with China in his talk. “Silent transformation” is interpreted as “invisible, slow yet very meaningful changes in us (foreigners) that happen to us(foreigners) when we experience China.”            
1) As Chinese, how to help visitors/foreigners open their eyes to view a “real” China via “Silent transformation”? 
2)Or, can you provide any suggestions on how to introduce China, Chinese people to the international world in a more acceptable way, or help remove/reduce/ minimize their misunderstanding of us?
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    上海财经大学 20 2 1   － 20 2 2   学年第 一 学期教学进度表    Tentative       研究生类      专业       年级      班     课程名称    商务环境下的 跨文化 沟通   总课时   3 2   本学期安排课时数   3 2   （其中讲课   1 6 课时，课堂练习、讨论 1 2 课时，其他   4 课时）   讲课教师   谭慧玉        辅导教师    谭慧玉        

周     次    10 月 1 3 日 - 12 月 2 3 日  讲                     课  课堂练习、讨论及课外作业  

时 数  内           容  时 数  内             容  

1    10/1 3  2  Session 1. Introduction   1.1 the history of  intercultural communication   1.2 The need to know  intercultural communication   1.3 TBL: cases study and  groups  1  Reading materials of  Session  1   and  group tasks  

2  10/ 20  2  Session 2. Culture, people  and interculturality    2.1 Culture is produced by  people   2.2 Culture cannot “shock”   2.3 introduction of IC and  interculturality   1) Universal systems   2) Diversified IC  terminologies and  approaches : Intercultural  Competence --   Hofstede,  Edward Hall, Deardroff D .  etc. 1) Critiques of Hofstede  etc.  (Holliday A., Dervin F.)   2 ) Diversified IC  terminologies and  approaches : interculturality -   A. Holliday   A.  (Essentialism  Vs Non - essentialism ,  anti - essentialis m ),   Dervin F   . 1  Reading materials of Session  2    Pre and discussion  

