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 Eric T. Anderson and Duncan Simester (2003), Effects of $9 Price Endings on Retail Sales: Evidence

from Field Experiments, Quantitative Marketing and Economics, 1(1): 93-110.
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* “Whenever I‘d put wine or cheese on sale for $1.02 or 98 cents, it never sold out. When I put a 99 cent

sign on anything, it was gone in no time,”

—Dave Gold 201354 CGEFZHLEHRY RUTH ik,
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 SZIG — (Shiv B., Carnon Z., and Ariely D 2005, Placebo Effects of Marketing Actions: Consumer
May Get What They Pay for. Journal of Marketing Research, 42 (4), 383-393) .
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« Joel Huber and Christopher Puto (1983), "Market Boundaries and Product Choice: Illustrating

Attraction and Substitution Effects," Journal of Consumer Research, 10, 31-41.
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TOUR #1
INCLUDES:

Roundtrip airfare from St. Louis
to Orlando on nonstop service.

$805

Five nights’ accommodation at the
Caribbean Beach Hotel located on
the grounds of Walt Disney World.

Hotel taxes are not included.

Use of compact car for five 24-hour
periods. Taxes are not included.

Four-day passport providing use of

the three main Disney theme parks
— Disney World, Epcot, and Disney
MGM Studios.

Magic Morning breakfast feature.
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TOUR #2  $1,073 []
INCLUDES:
Roundtrip airfare from St. Louis .

to Orlando on nonstop service.

Five nights’ accommodation at the "
Grand Floridian Hotel (water view)

located on the grounds of Walt

Disney World.

Flve-day SUPERPASS providing
unlimited use of all Disney theme v
parks as well as Pleasure Island,
Typhoon Lagoon, River Country, and
Discovery Island.

Magic Morning breakfast feature.

RITER” R

TOUR #3
INCLUDES:

Roundtrip airfare from St. Louis
to Orlando on US Air via Charlotte.

$1,273

Five nights at the Holiday Inn
Maingate located close to Walt
Disney World. Two-room suite
accommodation.

Hotel taxes are not included.

One-day admission to your choice
of the Magic Kingdom, Epcot Center,
or MGM Studios.

Steve Birnbaum guide to Walt Disney
World.

Use of intermediate car for three 24-
hour periods.

“¥%YE (decoy) ” 3T




MRS HIBEE RN : ]

(EE-
s
o

RITER” R

~J
o

(o))
o

Ul
o

B~
o

M 2 options (no decoy)

w
o

[ 3 options (2+decoy)

Percent Choosing Package
N
o

=
o
]

o
l

Decoy Option Target Option Other option




IR SERRE: “ R TR E

3 Bloomington, IN Hotels - Find discount hotel rates! - Microsoft Internet Explorer A8 - &) =]

File Edit ¥iew Favorites Tools  Help |

GBack - = - @ at | Qsearch [Favorites fMeda 4 | - S - R

Address I@j http:,l’)’travel.travelncity.com,l’hote\IHote\nva\Iability.do;jsessionid=QDTE8DF461EC3?ID41ED1D3187496FF1.90342?SEQ=11121991551132302DDS&pathIndicator:HOTEL_FRtj 6>GD |L\nk5 >

Google - | || psearchwen - | g3 | EHS73zblacked fE|autcRil | Edoptions |@ -
Buook online or call: -
888 TRAVELOCITY Bloomington, IN - 1 Adult Frrint thiz Page —I

(BE5-672-5356) Check-in: Fri, Apr 1; Check-out Sun, Apr 3 ook online o call BEB-872 0356

g Wiew hotels below an a map
Modify Your Search Yiew hotels helow on a ma

Chedk-in:
[ee = = = m * Travelocity Picks  price ¢ Ratings HotelMame ¢ City Name
Chedeaut: cole 2 = =

[ =l =

Adults  Children (0-17)

Courtyard Bloomington In

1= 0=
Ij Ij A Approved [ i1 B8 Map this Propery h
Hotel Hame Contains: Amenities 2 Travelar Rewiews

w2t 310 3 COLLEGE AVENUE

P—
@;} % Bloomington, IN 47403

4 floors, 117 rooms, 5 suites; 2 meeting rooms; 1100 sq. f. total meeting space;

habil Travel Guide Stars 3; AN—‘\ Diarnonds: 3; Check-in: 3:00 PM; Check-out:

12:00 PM; Express Check-in, Express Check-out; Pet policy: guide dogs only;
- Complimentary parking

Mare Photos More Hotel Info

Apr 1 thru Apr3

Hatel R atings

IShowAII Ratings -

Amenities
I™ Fitness Room
™ Dining Room

l_ Swimming Foal
hare Amenities

Rate Range: $89.00 - $119.00 (B0

Fairfield Bloomington Indiana
Cross-Country? T*‘.'*-: ke E@ Man thie Prone e 2 oo o iz

Whatever
gives you a lift.

120 FAIRFIELD DR
Bloomington, IN 47404

The Fairfield Bloomington Indiana is an AAA Three-Diamond property is situated
approxirmately 55 miles from Indianapolis International Airport.
More Hotel Info

=
[&) [ |4 mntermer
iﬂstart”J :Lﬂ [ |J William Hedgeock - Inbo ... ”@Bloomington, IN Hotel... Microsoft PowerPoint - [R... | |<fj; @ﬂ%\) N @5 10:16 AM
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#4 Courtyard Bloomington In: Bloomington, IN Hotel - Microsolt Internet Explorer _-Iﬂ =& 5[

File Edt View Favorites Tools Help ‘

P Back - = - @ o) | @Search [ Favarites @Med\a 3 ‘ %v S5 = @

Address I@j http:Utravel‘travelocwty‘cum,l’hotel;’HotEIDetal\Extended.do?property1d=12472&startIndex=U&showMap=U&sortOrder=ascPOSP|cks&sortF\Ipha=—l&showAIIRates=\"&5EQ=1lj @Go | Links **

Google - | || psearchweb | g3 | Ehsrazbiocked fEauioril | Pdoptions -

last g&mﬁ'a travel "’5"-}

* travelocity

Home  Flights Cars/Rail Vacations Cruises Last Minute Deals

Search Hotels  Top Deals

We're here 247 O Hotel Details
Eoaok anline or call:
888 TRAVELOCITY @ We're sorry, this hotel is not available for the dates you selected. |
(885-57 2-5356)
- What you can do:
Modify Your Search
Chedein « Select different dates to check availability for this hotel.
|Apr '”1 -I:I « Perform a new hotel search
Chedeout « Call us at B35-TRAVELOCITY (385-872-6356)
[eor =]z =1

Adults Children (0-17)

[ o= . ]
Courtyard Bloomington In [GFuint this Pags
R LG S L Book online or call 888.872 8356

310 5 COLLEGE AVEMUE Property Information Location Information

Hotel Ratings:

[Show ANl Ratings <] Blaomington, IN 47403 > Ehotos > Ditections

" _Rarnett ¥ Description ¥ Dining Room
e [ [117 Rooms/5 Floors » Froperty Amenities > Neary i
I Fitness Room T > Transportation

I Bining Roem 2 Traveler Reviews

™ swimming Foal
—— 5 floors, 117 rooms, 5 suites; 2 meeting rooms; 1100 sq. ft. total

meeting space; Mobil Travel Guide Stars: 3; AAA Diamonds: 3; Check-

in: 3:00 Ph; Check-out: 12:00 PM; Express Check-in, Express Check-

out; Pet policy: guide dogs only; Complimentary parking -

[&] bane . ’_’_’_ & Internet
iﬁstart”J o © H {0 William Hedgeack - Inbox ... ||@|:ourtyard Bloomingto...  [05]Microsoft PowerPoint - [R...l [HB@HNDE 1007w




b

B SREi® (Prospect Theory)

 Daniel Kahneman and Amos Tversky (1979), “Prospect Theory: An Analysis of
Decision Under Risk,” Econometrica, 47 (2), 263-291.

 Richard Thaler (1985), “Mental Accounting and Consumer Choice,” Marketing
Science, 4 (3), 199-214.
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o SIS
o BOEBANER: (A FR—EREME30007T; (B) 1A 80%A] REME40007T, 20% ] B4 G A2,
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o &P (B) AL ZE=4000X 80%=3200>1%F (A) HIHIEEILZ5=3000.
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o UIIASRN. (Sunk-Cost Fallacy)
o R T BEAAEEINTMER EXTTER) .
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Hyperbolic Discounting

Discount Factor
/
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* Saturday December 31... Will go to the gym three times a week this year

« Monday 28 April. Gym visits so far..3

« Annual cost of membership 370$, Cost per visit 123%

 Excerpted from Bridget Jones’ Diary
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