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* An item that cost Penney’s $10 in 2002 was typically marked up to $28. By 2011, a $10 item had been

marked up to $40. But the price the customer actually paid for the $10 item increased only 5 cents during

that period — to $15.95, from $15.90 (New York Times 2012).
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A year ago, nearly every item in a JC Penney brochure came with just a single price. Today, most
feature no fewer than three prices: sale, original, and “appraised at.” (The latter is a price that no one

ever pays). When coupons are available (online or otherwise), prices can be tweaked further.



iR HER NI RERE: EHIRZE20055 7 TR E

e BHE: 20054, BAHKESE M. 200594 H &R Ebigkb7. 4%, 5H %
D4 T%.
o NXTHERE: {4

e QE: T
“ IV U A SRR SN SR B R VR R A LR A .



tris e R S RA]: &

IR ZE20054E 7

.

Aty (20155)  BRALEW AT BT
4 H 7. 4%
5H 4. 7%
6H +41. 1%
;E o “ATHA”
9H —23. 9%
10H —22. 7%
11H -11. 1%
12H -10. 3

bt

E
JJaTe

i

7

=




MR R EE R . BHREE20055 51

.

o “OTHLE” TH B
o« EIFTN: 362330/
o WA 1051236 7T
e 20054E8 FB VAT : 2091236 7t; 12H WH: 125443 T
o« “OMHECIZHI500 7T AHOMIE G, Z2H400 )7 FE BV E AT
o WM AEAR G S R TR ?

bt

E
JJaTe

i

7

&




trrgfesH veit

o SEPRE AT AR A ST R
AFERIIT 73 F)
HIESIES
SRR
ks AT B R

YR U I A

o P, WA RS A RS SR EIA A R
Bt “iag i
e B 2
7N
TERER L



e i e LB

o 20124FE A EREE R L R HIMME00MZE ST B TR, HE2 HAEANRN1%HEH, AMh4?
o TEFMES vs. A7 E S vs. BB



e E W BANE

o DU E N
« SRR
- fEH?



