R s
SPACE o= E PLANNING <K& <L EMODELING 3

FACT-BASEDSS PREDICTIVE £2) INTELLIGENCE og‘é 2 =MAKINGAL

SION

. - ) ENTERPRISE 5 COMPETE,

é IN DIFFERENT TECHNIQUES METHOD
COMPLEX % lUIUSE DRIVENUMBIR
i PERFORMANCE

M

N ERDATA-

“=1005 STATISTICAL A N A I_Y I C

T e 0UERY|NG MUSTES  PROCESSES REPOR'”NG HAPPENED

DEVE[UPlNG
SPECIFIC ApvOCATE D EXAMINING

= PROBLE
CONTRAST

QUESTI

\ LMk B
‘\ (l)LLE_( E OF BUSINESS




/7 B & A7 b 6 AR

o ¥ 34& (Data) : le\”ﬁhlﬁ“lgg_liﬁ?ﬁf g
%%(&i%\l%>
e« 128 (Information) : ’\#)'T*i;}}%é’l T

B0 A E5 R P 3 BREY T B T & B iR 4E ek
2 89 & L5




/7 AR

o BEH- HIFENE L
— Bl BT ER, HELRENK, £ 7T F
B BRAF A0 R~
— N HEEIH—BRE AN ER, LPE
= AN N e e . Al
&M (fields, or attributes)®: T &
(variable)

Y w, o5 MR g2
Ltz ke &5
OLLEGE OF BUSINESS




.3 . AR HHBE

N {E
A B C D / E F G H
1 |Sales Transactions: July 14
2
3 |CustlD Region Payment Transaction Code Source Amount Product Time Of Day |
4 10001 East Paypal 93816545) Web $20.19 DVD 22:19
5 10002 West Credit 74083490 Web $17.85 DVD 13:27
6 10003 North Credit 64942368 Web $23.98 DVD 14:27
7 10004 West Paypal 70560957 Email $23.51 Book 15:38] | .
8 10005 South Credit 35208B17 Web $15.33 Book 15:21 IEE:KL\ /l\ﬁg
9 10006 West Paypal 20978903 Email $17.30 DVD 13:11) [
10 10007 East Credit BO103311 Web $177.72 Book 21:59
11 10008 West Credit 14132683 Web $21.76 Book 4:04
12| 10009 West Paypal 40128225 Web $15.92 DVD 19:35
13| 10010 South  Paypal 48073721 Web $23.39 DVD 13:26
\ J
|
B, T

- . v, o5 g
=N ki ke 50
‘ @ COLLEGE OF BUSINESS

WS



/7 & &

o KEIE: BAKIFELLIE Y KA UAL
ey KRR BEE
— ##FE =K (Volume) —TXAT =47 % 895
%
— XAt £ % (Variety)
— R AR Bk (Value)
— RIEF AL 3E:2 F B (Velocity)

o MRS HTE T NI




/7

AN = R

o« ANT WML E & F —%ille R E Xk
B,

o IFRIWM=ZREXZTREFTHFLEEZL
AEE, FEHEZRARR O T EEHTE
BRI




/7

AN = R

LXRE -HIERETEANEE
MR E - HIBERTTIMFFAR

M%Kﬁ—%ﬁ@%ﬁ%&m [ % B =
iz R, TrbE (g LagRA)
(R R E - BT bE, WINL A AT
KEWEIEHIE, FAZHLELR &
&




e
o N RABKIE-Z SUKIE, N FHKIE

— Ao RAKBEETH TN E (B) TF
B BRI AR . SR

- AR ERRERTNLZzARE (B) T2

|

|




Bl 1. 4. 3 K

A KRB

/

| A B c D E F G H J
1 [Purchase Orders v
2
3 Supplier Order No. Item No. em Dascription ltem Cost Quantity Cost per order AP Terms (Months) Order Date |Arrival Date
4 |Hulkey Fasteners Aug11001 1122  Airframa fasteners 5 425 19500 % 82,875.00 30 0BM0S5M11 081311
5 |Alum Sheeting Aug11002 1243  Alrframe fasteners § 425 10,000 |3  42,500.00 30 08/08/11 0814111
€& Fast-Tie Agrospace Aug11003 S462 Shielded Cablaft. 3 105 | 23000 % 24,150.00 30 0810411 031511
7 |Fast-Tle Aerospace Aug11004 5462  Shielded Cablefft, F 105 21500 | % 2257500 30 Q8M5M1 08/22M11
& |Steelpin Inc. Aug11005 5319  Shielded Cable/ft. § 110 17500 |  19,250.00 30 0820111 08/3111
9 |Fasi-Tie Aerospace Aug 11006 5462  Shielded Cable/ft, $ 105 22500 | % 2382500 30 Q8r20/11 08/26/11
10 |Steelpin Inc. Aug11007 4312 Bolt-nut package § 375 4,250 § 1583750 30 08/25M1 08/01/111
11 | Durrable Products Aug11008 7258 Pressure Gauge $ 90.00 100 9,000.00 45 08/25/11 08/2a8M1
12 |Fast-Tle Aerospace Aug11009 6321 O-Ring § 245 1300 3 3,185.00 30 0812511 09/04/11
13 |Fast-Tle Asrospace Augi1010 5462 Shielded Cable/ft. § 1.05| 22500 | % 2362500 30 08/25/1 08/02M11
14 | Steelpin Inc. Augi1011 5319  Shielded Cable/ft, $ 110 18100 |5 1951000 30 082511 09/05M11
15 |Hulkey Fasteners Augi1012 3166 Electrical Connector §  1.25 5600 3 7.000.00 30 08/25/M1 08/28M11
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