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A’ Magic Quadrant for Analytics and
W= Business Intelligence Platforms
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*"  Critical Capability Areas of ABIP Functionalit

« 2021 ABI platform functionality includes the following 12

critical capabillity areas:

« Security - Automated insights
 Manageability - Data visualization

» Cloud - Data storytelling

« Data source connectivity « Natural language query

- Data preparation - Natural language generation
- Catalog - Reporting
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*"  Critical Capability Areas of ABIP Functionality”/

« 2020 ABI platform functionality includes the following 15

critical capabillity areas:
« Security
 Manageability
 Cloud
- Data source connectivity
- Data preparation
* Model complexity
» Catalog

- Automated insights

Advanced analytics
Data visualization

Natural language query

Data storytelling

Embedded analytics

Natural language generation
Reporting
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« Completeness of Vision axis.

Evaluation Criteria -\ Weighting <l
Market Understanding High
Marketing Strategy High

Sales Strategy High

Offering (Product) Strategy High
Business Model Mot Rated
Vertical/Industry Strategy Low
Innovation High

Geographic Strategy Medium
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» Ability to Execute axis. Niche player

Evaluation Criteria

Product or Service

Overall Viability

Sales Execution/Pricing

Market Responsiveness/Record

Marketing Execution

Customer Experience

Operations

Weighting

High

High

Medium

High

Mot Rated

High

High



" ABIP Characteristics

« Modern analytics and business intelligence (ABI) platforms
are characterized by easy-to-use functionality that supports
a full analytic workflow — from data preparation to visual
exploration and insight generation — with an emphasis on

self-service and augmentation.
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" Competitive Differentiation of ABIP

« ABI platforms are no longer differentiated by their data visualization
capabilities, which are becoming commaodities. Instead, differentiation
is shiffing to:

 Integrated support for enterprise reporting capabilities. Organizations
are interested in how these platforms, known for their agile data visualization

capabilities, can now help them modernize their enterprise reporting needs.

« Augmented analytics. Machine learning (ML) and artificial intelligence (Al)-
assisted data preparation, insight generation and insight explanation — to
augment how business people and analysts explore and analyze data — are fast
becoming key sources of competitive differentiation, and therefore core

investments, for vendors
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" ABIP Vendors Strengths and Cautions® >z

* Microsoft
 Tableau

* |IBM

* Microstrategy
* Oracle

« SAP

* SAS







